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 HighTech Business Decisions (HTBD) has conducted six market research studies and 
published six comprehensive industry reports on high throughput screening (HTS) since 1998.  
This report is specifically designed to understand the changes that have occurred in HTS since 
1998, how accurate HTS directors have been in forecasting and predicting their use of 
technology and future needs, how HTS practices have evolved, and the success of HTS as a 
drug discovery tool.  Topics include the number of disease targets screened, target types, 
assay types, detection modes, microplate formats, outsourcing, and other issues impacting 
HTS operations and success.  The complete analysis, based on both user and supplier primary 
research, includes market size and growth, major players, user strategies and requirements, 
documentation of success in drug discovery, trends and technologies, and respondents’ 
perceptions regarding the future of HTS.   
 
 This report is a summary analysis based on in-depth interviews with 556 respondents 
that were conducted by HTBD’s PhD-level analysts from 1998 to 2005.  In-depth data 
collected from both users (HTS directors at pharmaceutical and biotechnology companies 
worldwide) and suppliers (business development directors at HTS tool companies) for all six 
reports allow for an objective and thorough analysis.  
 
 We thank these respondents from pharmaceutical, biotechnology, and tool companies 
who took the time to share their insights, opinions, current practices, and future plans with us.  
We thank our sponsoring companies, who supported these past projects with their ideas, 
suggested topics, and funding.   
 

Sponsoring companies of past reports are, in alphabetical order, as follows:  
  

Amersham Biosciences, Ltd.          Kalypsys, Inc. 
Applied Biosystems Group      Kendro Laboratory Products 
Aurora Biosciences, Corp.      LJL Biosystems, Inc. 
BD Biosciences       Molecular Devices Corp. 
Beckman Coulter, Inc.                                       NEN Life Science Products, Inc. 
Caliper Technologies Corp.      Orchid Biocomputer, Inc. 
Cambrex Biosciences       Packard Instruments/Packard Bioscience Co. 
CIS bio international       PanVera Corp.  
Corning Life Sciences       PerkinElmer Life Sciences, Inc. 
Discovery Technologies      Pharmacopiea, Inc.  
EG&G Wallac, Inc.       Pierce Biotechnology 
EVOTEC BioSystems AG      Polyfiltronics, Inc. 
GE Healthcare Biosciences      Promega Corp. 
Greiner Bio-One GmbH                                    Quantum Dot Corp.    
Hewlett Packard, Co.       Tecan AG       
Invitrogen Corp.       Vitra Bioscience, Inc.       
               
 We hope that our clients obtain significant value from this historical report to help 
ensure the success of their future business.   
        Sandra J. Fox, MBA  
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